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Fractional Attribution:  The Right Way! 
 



Webinar Agenda 

• Who is Adometry? 

• The problem with last event attribution. 

• Our approach to fractional attribution. 

• Examples of our reports. 

• Q&A 
 



The leading provider of ad analytics,  

delivering actionable insight to improve 

the performance of online advertising 

Confidential 

About Adometry 

Founded 2006 

Austin, TX 



About Adometry 

Proven Technology Proven Customer Relationships 

• First use of data mining & machine learning 

 Processing BILLIONS clicks/month 

Click score: currency of the CPC industry 

• Pioneered the use of effectiveness metrics 

 Improving display ad ROI 

• Advanced development in ad analytics 
  Audience verification 

  Dynamic fractional attribution 

  Cross channel optimization 

 

 



Last Event Attribution: 

 The reason this quote is still relevant 100 years later. 

Half the money I spend  

on advertising is wasted;  

the trouble is  

I don’t know which half. 

John Wanamaker 

c. 1910 

 Online Ad Analytics 

•  Eliminate wasted ad spend 

•  Accurately attribute cross-channel results 

•  Isolate key success drivers 

•  Optimize ROAS (+30-50%) 

2011 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Lack of Data? 
No, lack of meaningful data 

“The lack of uniform, meaningful brand-centric metrics have pushed 

advertisers towards the near-meaningless Click Through Rate.” 
Source: 2010 Collective Display Advertising Study  

What metrics do you use to evaluate ad network performance? 

Responses from 420 display advertisers:  

Brand Awareness Metrics 

Reach & frequency 

Purchase Intent Data 

Favorability Ratings 

Attribution Metrics 

Cross-channel metrics 

 

What Display  

Advertisers Want 

What Display Advertisers Get 

Session Length 

New vs. Repeat Visitors 

CTR 

CPC 

CPA 

Ability to drive 
awareness 

Ability to drive 
brand favorability 

Interaction rate 

64% 

61% 

48% 

35% 

33% 

25% 



Attribution 
A fractional attribution model 



Attribution 
Accuracy requires real science 

 Adometry dynamic fractional attribution model: 

• Scientific:  probability based model 

• 100% of data:  converting & non-converting data 

• Data driven:  specific data patterns drive customized attribution weights 

 Delivers different answers to improve performance 

• where to spend  

• how much to spend (or not spend) 

 



Cross Channel Attribution Reports 
Measure the influence of one channel to another. 



Cross Channel Attribution Reports 
Compare Adometry Fractional Attribution to last event results. 



Channel Level Attribution Reports 
Compare Adometry Fractional Attribution to last event results. 



Optimization Results 
Minor adjustments produce significant ROAS improvement 



With Fractional Attribution: 

 We can make the Wanamaker quote obsolete. 

Nothing I spend in online 

advertising is wasted.  I 

have an excellent 

attribution model! 

John Cathey 

c. 2011 

 Online Ad Analytics 

• Accurately attribute cross-channel results 

• Eliminate wasted ad spend 

• Isolate key success drivers 

• Optimize ROAS (+30-50%) 

2011 



Thank You 

Want to learn more? 
 

Email us at: info@adometry.com 
Call us at: 1-866-512-5425  
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